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Goals for today

* Update on KLAS' recent patient-facing research
* Overview of emerging technology in patient engagement
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Patient, PrOVider and Vend'ﬂr Alignment (‘_—5 sca ej . Patient desirability @ Provider energy @ Vendor depth of development

Arranging care o ® . TOp patient
priorities,
Patient empowerment o 0
® but some of
Patient account management L ] o .' the |arge5t
Finding a provider o ) ¢ gaps with
vendor
Coordination L o .
development
Education @ o .
Knowing the patient o . o
Patient self-management @ @ . ngheSt
riorities for
Patient experience o . @ P .
patients ...
Wayfinding .' . .
Presence/awareness L ] . [ ]
Far definitions of the capabilities above, Low energy/ Moderate energy/ High energy/
see page 7 of the full report. development/desirability development/desirability development/desirability

Top 4 patient priorities:

1. Arranging Care (self-scheduling/rescheduling, self-
registration/check-in, Rx refill requests)

2. Empowerment (provider messaging, family/caregiver tools, care
plan visibility, access and share data)

3. Account Management (online bill pay with bill details, price

[‘) ’(LAS transparency) AKLAS

RESEARCH 4. Finding a Provider (provider search/matching)
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PATIENT
ENGAGEMENT

PLATFORMS 2020

WHICH VENDOR CANMBE,YOUR ONE-STOP SHOP?

....are
among the
lowest
priorities for
providers.

Use of Platform Capabilities—All Vendors Combined

(100-percent scale)

@ using @ Using = third-party vendor Mot using

Pre-visit communication

Post-visit communication

Meaningful and
timely education

Provider messaging

Family/caregiver
collaboration tools
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Prescription-refill requests m 55
Real-time patient s
eXperience improvement

Self-scheduling/rescheduling 47 35 64
Telemedicine 44 67 35
Self-registration/check-in 66

Prowvider search/matching

HAKLAS
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“‘Consumers are becoming a lot
more influential in our
organizations.”
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Patient Perspectives on Patient
Engagement Technology 2022

|dentifying Opportunities to Align Patient, Organization,
and Vendor Priorities

In collal with
Perception Report | April 2022 . Phreesia n I( L AS
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Study Demographics

Respondent Age (1205 Respondent Gender (12959 Respondent’s Highest Respondent Insurance Type

V-

5 (n=12,199)
Level of Education (-s464) ’

3% 1% I

. Graduate or post-
graduate work

. Bachelor's degree

. Commercial

. Eonile Associate degree . Medicald
Male . Some college m . Medicare/Medicare
High school Advantage
Some high school Uninsured/other
. Grade school
Respondent’s Last Discussion Respondent Relationship Respondent Race (50
with Doctor (-5 with Doctor -10.003)

3%

’ ‘ Asian

. Black/African American

. Within the last week

‘ Within the last month «

. 1-2 months ago . Collaborative

. Reactive
. Detached

3-6 months ago ' Caucasian/White

Other race (includes
American Indian/Alaska
Native, Hispanic/Latino,
and unknown)

More than 6 months ago

Note: Due to rounding, chart
does not add to 100%.

HKLAS
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Patient, Provider, and Vendor Alignment @ ratient desirability (1=8,882)
@ Provider adoptiont (n=153)
Vendor delivery* (n=80)

Register/check-in for an appointment? » .
Schedule/reschedule an appointment - .

Request refills of prescriptions . .

Pay bill online Qo

Communicate with office before visit . 0
Communicate with office after visit . ®

Find a doctor % c

Get educational information . (o

Fill out a patient satisfaction survey . »

Use family caregiver collaboration tools . .

Low investment/ Moderate investment/ High investment/
development/desirability development/desirability development/desirability



Patient Access to Acute Care Patient Portal

2021 (n=397)

2020 (n=396)

Percentage of patients who
have accessed an acute

care patient portal in the
last 12 months

® 25%+
@ 10%-24%
® 1%-9%

None

© College of Healthcare Information Management Executives (CHIME) AKLAS
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Patient Perspectives on Patient
Engagement Technology 2022

Identifying Opportunities to Align Patient, Organization,
and Vendor Priorities

Frequency of Portal Use (n-9037

. A few times a week

. A few times a month
About once a month

. About once a quarter

About once or twice a year

Less than once a year

. Never

. Patient portal not offered

Due to rounding, chart does not add to 100%.

HKLAS
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From a HIMSS presentation August 2021

Reality Check

What we found...

Patient’s
Expectations

= Providence

PREACH!!

HAKLAS



Abilities Patients Currently Have
vs. Abilities Patients Want to Have

Schedule/reschedule an appointment
Request refills of prescriptions
Communicate with office before visit

, _ , _ 11%
Fill out a patient satisfaction survey .
0%

. Done online/via app (n=9542)
. Want to do online/via app (n=8,882)

57% B7%
o
EQ?«E. . Hh0% .
29% 35%
o
.3?%

100°%

HAKLAS
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Patient Perspectives on Patient
Engagement Technology 2022

Identifying Opportunities to Align Patient, Organization,
and Vendor Priorities

Number of Virtual Visits in the Past Year -129

@0 69 @35 12 0 @ Notsure 2%
3%
3% 14%
-
o 100%

HAKLAS
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Patient Perspectives on Patient . .
Engagement Technology 2022 Anticipated number of

Identifying Opportunities to Align Patient, Organization, virtual viSits in thE nEHt }"E'ar

and Vendor Priorities "
Respondents who report 1+ visit(s)
in past year (n=5.403)

%

@ Ssionificantly
mare

@ Sslightly more

About the
SHMEe

@ siightly less

) significantly
less

HAKLAS
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Patient Perspectives on Patient
Engagement Technology 2022

Identifying Opportunities to Align Patient, Organization,
and Vendor Priorities

Likelihood of Trying Virtual
Visits in the Next Year
Respondents who report 0 visits
in past year (n=5,32)

@ Definitely likely

) Most likely
Not likely

@ Definitely
not likely

Due to rounding,
chart does not

add to 100%.

HAKLAS
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Respondents Reporting Expected Number of Virtual Visits in Coming Year—By Respondent

Age
Patients 18-24 years I:I|E| 2

FPatients 25-34 years old s 464
FPatients 35-44 years old 455

FPatients 45-54 years old 370
Patients 55-64 years old 4895

Patients 62+ years old 04

0% 25% o0%

Expected number of virtual visits in coming year
[ Significantly more About the same 1 Significantly less

B slightly more Slightly less

8

112

112

69

113

157

79% 100%

HKLAS
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Availability of Portal Functionalities
vs. Importance of Portal Functionalities

Access to test results

Access to medical history

Ability to schedule appointments

Ability to request prescription refills

Ability to communicate with healthcare provider
Ability to complete forms electronically

Ability to make payments

. Have in portal (n=5,234)

. Important to have in portal (n=7.491)

70% . Ta4%
52% . .53%
48% ‘ 02 %
40%“ 48%
L44% . 7%
39% .fl 3%
347 . .#B%

HAKLAS
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Availability of Portal Functionalities
vs. Importance of Portal Functionalities

Ability to request referrals to specialists

Access to virtual visits

Ability to update insurance information

Access to education materials about care

. Have in portal (n=5,234)

. Important to have in portal (n=7491)

17% .21?

2

. B%
36%

® o
13% 22%

@

Yo 100%

20%
19%

HAKLAS
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How can we help Align Providers, Vendors, and Patients?

-




PATIENT VOICE COLLABORATIVE

The next thing we do must
benefit the patient

HNKLAS



Custom alignment report for each provider organization, similar to the following

chart:

Patient, Provider and Vendor Alignment (15 scale)

Arranging care

Patient empowerment
Patient account management
Finding a provider
Coordination

Education

Knowing the patient

Patient self~-management

Patient experience

Wayfinding
Presence/awareness
For definitions of the capabilities above,

see page 7 of the full report.

Low energy,
development/desirability

‘*li}* x‘{ i
. lnterml:}untain'_ .]nterm?l:funtain‘ .- VendOrS that

Healthcare

Patients esitheare SUDPOI't ]nternfz:';nmin‘
Healthcare
L J o )
oo @
® @
o
L L B
@ @ o
® @
<@
® o ®
@
® o
Moderate energy/ High energy/

development/desirability development/desirability

HAKLAS
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KLAS Emerging Technology Research - Separating Fact from Fiction

’) More noise than ever in this market for
healthcare start-ups with technology Website

innovations https://klasresearch.com/etech

&
she
[w] X5

@ Monitoring the market and filtering dozens
of calls and voicemails to know what should
be considered

KLAS wants to help cut through the noise by
identifying and validating emerging
technology companies solving real
healthcare problems in innovative ways

22
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https://klasresearch.com/etech

h I(L AS Performance

Insights

Emerging HCIT
Companies 2021

Top-of-Mind Healthcare Technologies

HAKLAS
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Segments/Technologies Most Likely

to See Future Investment

Humber of times respandents mentioned emenging vendars
inl the foll ceving aress:

Telehealth
Alfmachine learming/robotic process automation

Remote patient monitoring

Home health
Digital front door
Mobile data capture

Patient portal

Remote radiology reading

HAKLAS
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Most-searched vendors

1 (not currently measured by KLAS) E
1ast-searched market segments E ke, :

(not currently measured by KLAS)
Search count
Search count ServiceMow [Digital workflows) 32
Infant alarm system B4 * Notable (Digital workflows) 22
kHEfEI‘I'Ell management . 3 Claro Healthcare (Healthcare consulting) 20
Blond bank 27 Y Andor Health (virtual health) 19
Dental ’a Axiom (Al platform) 18
kTE|EI‘I'IE|_'I‘1I|f 17 * Healthwise (Health content/patient education) 17
k Call center 18 Oventus (Patient flow) 17
Cost accounting 15 Ascom (Digital workflows) 16
Cancer registry 12 Stryker (Medical devices/equipment) 14
CKG 12 Epiphany Healtheare (ECG management ) 13
IT service management 12 Klara' (Teleheaith) 13
Telesitter 12 TracKCore (Tissuefimplant tracking) 13
Electronic signature 1 UL [Occupational health EMR) 12
Wireless temperature monitoring 1 Verato (Enterprise master patient index) 12
Care coordination 10 AvaSure! (Telehealth) n
anspum at hame 10 * Ceras Health (Remaote manitoring) n
Unified communications 10 InstaMed (Billing & payments) !
Visitor management 10 Wiseman Innovations (Value-based care) . n
Medicom (Infection contral) . 10
25 Natus Medical Incorporated (Medical equipment/software) 10

SolarWinds (IT management) 10
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Digital Front Door 2021

A View Through the Eyes of Market Leaders

HAKLAS
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How Do Providers Define Digital Front Door?

Percent of respondents who mentioned aspects of digital front door (n=20)

Finding &

Patient arranging care

aquisition Symptom checker
Chatbot

Provider search
Scheduling

Call center
Patient check-in

- - - - - -

Pre-visit digital

marketing/acquisition

» Marketing outreach/
campaign tools

CRM solution

SEO tools

Social media content
Email campaigns

s s = =

During-visit digital

care tools

- - - -

Post-care digital
~ engagement

Remote patient monitoring
Wellness apps

Education

Medication management

Post-visit follow-ups

Ongoing digital
care/follow-up

elCU \ /
Telespecialty consultations

On-site fall prevention

Geofencing/on-site

wayfinding S

Note: Respondents could indicate multiple aspects of digital front door. This graphicis not comprehensive of all tools or activities under the umbrella of digital front door.

27
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What emerging technology is the industry focused on?

Types of Emerging Technology Reports 2021 to Present

Other
17%

Patient Engagement
23%

Pharmacy
5%

Operational Efficiency
5%

Virtual Care

Interoperability 10%

5%

Analytics
7% Remote Patient
Monitoring

7%

HIM
8 10% Revenue Cycle

11%

40%

of recent emerging technology
reports have focused on digital

health solutions

HKLAS
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. DeliverHealth

Early Adopters Optimistic about Digital Front Door Solution

Key Performance Indicators 1-9sca) Outcomes Expected
Supports Product has _ by Customers
integration needed _Executive Likely to
goals functionality involvement recommend

@ Achieved ® Not achieved

A+ A+ A+ A+ @ Pending @ Unexpected outcome

(n=3) (n=2) (n=3) (n=3)
Predictable cost structure @
Grading scale
A+=855-90  B+=765-791 C+=B75-701 D+=585-811 F =<522 Updates and operational enhancements @
A =819-854 B =729-764 C =639-674 D =549-584
A-=792-818 B-=7.02-7.28 C-=6.12-6.38 D-=5.22-5.48 Better patient experience

Overall Customer Satisfaction Time to See Outcomes -2

(n=3)
@ mmediately
100% @ Highly satisfied @ Within 6 months
© Satisfied Within 6-12 months
Dissatisfied ' Over12 months

@ No outcomes yet

HKLAS
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notable

Al-Driven Workflow Automation and Digitization

Outcomes Expected
by Customers

Key Performance Indicators (-gscae)

Supports Product has
integration needed Executive Likely to
goals functionality involvement recommend @ Achieved ® Not achieved
® Pending @ Unexpected outcome
A B A I A I Improved physician efficiency @
with documentation
(n=5) (n=7) (n=7) (n=7) . )
Closed care gaps by scheduling appointments @
and providing information to patients
Grading scale _ _
A+=85590 B+=765791 C+=675701 D+=58561 F =<5.22 Lmug;"a‘i?u‘r’lat'em experience through @
A =8.19-854 B =729-7864 C =6.39-6.74 D =5.49-584

Overall Customer Satisfaction Time to See Outcomes -7

O

@ Highly satisfied
@ Satisfied
Dissatisfied

(n=7)

O

@ Immediately

@ Within 8 months
Within 6-12 months

¢ Over12 months

@ No outcomes yet

HKLAS
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Improving the Patient Experience Using Location-Aware Technology

Key Performance Indicators (s

Supports
integration
goals

B

(n=10)

Grading scale

A+=8.55-9.0 B+=7.65-7.91
A =819-854 B =729-764
A-=792-8.18 B-=7.02-7.28

Product has
needed
functionality

Executive
involvement

A+

(n=11)

Likely to
recommend

C+=86.75-7.01 D+=5.85-6.11 F =<5.22
C =86.39-6.74 D =5.49-5.84
C-=6.12-6.38 D-=5.22-5.48

Outcomes Expected
by Customers

@ Achieved ® Not achieved
® Pending @ Unexpected outcome

Improved patient experience
Reliable wayfinding for patients and visitors

Improved staff experience

Overall Customer Satisfaction Time to See OQutcomes (-9

@ Highly satisfied
® Satisfied
Dissatisfied

(n=11)

1%
27%  48%

' 22%

@ mmediately
@ Within 68 months
Within 6-12 months
" Over12 months
® No outcomes yet, optimistic
@ No outcomes yet, pessimistic

®OO

HKLAS
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Q09 Carium

Enabling Collaborative, Patient-Centric Virtual Care

Key Performance Indicators (-sscaie) Outcomes Expected
by Customers
Supports Product has
integration needed Executive Likely to
goals functionality involvement recommend @ Achieved ® Not achieved

(1) Pending () Unexpected outcome

B + A - A A + Reduced length of stay @

(n=6) (n=6) (n=6R) (n=6) Reduced readmissions @

Improved usability, tracking, and patient outcomes
Grading scale d o g 5 @

A+=855-90 B+=785791 C+=675-701 D+=585-611 F =<5722 High usability and ease of use among older patients ®
A =8.19-8.54 B =7.29-7.64 C =6.39-6.74 D =549-5.84

A-=792-818 B-=7.02-728 C-=612-638 D-=5.22-548 Patlents remain engaged in thelr health once
they complete treatment
Overall Customer Satisfaction Time to See Outcomes (-5
(n=6)
® Immediately
@ Highly satisfied 6% @ Within 6 months
@ satisfied 3 0% Within 6-12 months
Dissatisfied @ Over 12 months

@ Nooutcomes yet

HKLAS
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HEALTH
TALK ALL

Improving Patient Access Through Patient Engagement Technology

Key Performance Indicators (-oscae) Outcomes Expected

Supports Product has by custﬂmers
integration needed Executive Likely to
goals functionality involvement recommend

@ Achieved ® Not achieved

A+ A A A+ ® Pending @ Unexpected outcome

(n=7) (n=6) (n=7) (n=7) Increased patient feedback

Grading scale Patient recovery after low patient-
A+=8.55-00  B+=765-7.091 (C+=675-701 D+=-585-611 F =<522  satisfaction rating

A =819-854 B =729-764 C =6.39-674 D =5.49-584

A-=792-818 B-=702-728 C-=6.12-6.38 D-=5.22-548 Improved patient satisfaction

CRCONO

Overall Customer Satisfaction Time to See Outcomes (-7
(n=7)

ﬁ$ @ Immediately

@ Within a few weeks or months
Within 8 months
 After 12 months

@ No outcomes yet,
but optimistic

@ Highly satisfied
@ Satisfied
Dissatisfied

HKLAS
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Intrado’

Beyond Basic Appointment Reminders

Supports Product
integration  has needed  Executive Likely to Outcomes Ex pECtEd
goals functionality involvement recommend by Customers

B T B T B T B T @ Achieved ® Not achieved

Pending @ Unexpected outcome

Of 6 respondents, 100% would buy again. @ Decreased no-shows

@ Improved communication with patients

@ Shifting appointment reminder responsibility from staff

@ Inmediately

g:se:::-.!.er @ Highly satisfied Time to See @ Within 6 months
Satisfaction Outcomes Within 6-12 months

Satisfied
Over 12 months

Dissatisfied
@ o outcomes yet

but optimistic

. No outcomes yet
and disappointed

HAKLAS



klarao

Driving Engagement Through Alternative Communication Channels

Klara Performance (s--.) Outcomes Expected
by Customers
Supports Product
integration has needed Executive Likely to
goals functionality  involvement recommend @ Achieved ® Not achieved

Pending @ Unexpected outcome

A B A- A+

Reduction in staff overhead for patient scheduling

Grading scale More effective patient communication
A+ =8.55-9.0 B+ =7.65-7.91 C+=6.75-7.01 D+ =5.85-6.11 F =<b6.22
A =8.19-8.54 B =729-764 C =6.39-6.74 D =5.49-584

o ma om0 bbees e Streamlined patient documentation

Overall Time to See @ mmediately

Customer @ Highly satisfied Outcomes @ Within 6 months

Satisfaction @ satisfied Within 8-12 months
Dissatisfied Over 12 months

@ Notrealized yet

HAKLAS

RESEARCH



-

I PatientBond

Personalizing Patient Care

PatientBond—Key Performance Indicators (1 9sae) Outcomes Expected by Clients

Supports Product has Would
integration needed Executive recommend @ Achieved ® Mot achieved
goals functionality involvement to peers )
® Pending @ Unexpected outcome

B I B A A Increased patient engagement

(n=21) (n=22) (n=22) (n=22)

Increased patient payments

Grading Scale Reduced staffing costs

A+=8.55-9.0 B+=7.65-7.91 C+=6.75-7.01 D+=5.85-6.11 F = <5.22

A =8.19-8.54 B =7.29-7.64 C =6.39-6.74 D =5.49-5.84 Leads generated that convert to sales
A- =7.92-8.18 B- = 7.02-7.28 C- = 6.12-6.38 D- = 5.22-5.48

DOOO

Overall Customer Satisfaction Time to See Outcomes (-9

(n=22)
’5?—"}
18%p

T7%

@ Immediately

@ within 6 months

@® within 6-12 months

¢ No outcomes yet
but optimistic

@® nNo outcomes yet
and disappointed

@ Highly satisfied
® satisfied
(0 Dissatisfied

HKLAS
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QQL_P UPFRONT

Personalized Patient Engagement

Upfront—Key Performance Indicators (1-osclk) Outcomes Expected by Clients
Supports Product has
integration needed Executive Likely to @ Achieved ® Not achieved
goals functionality involvernent

B+ B

(n=8) (n=8)

Grading Scale

A+=8.55-9.0 B+=7.65-7.91 C+=6.75-7.01

A+

(n=9)

D+= 5.85-6.11

A =8.19-854 B =7.29-764 C =6.39-6.74 D =5.49-5.84
A- =7.92-8.18 B- =7.02-7.28 C- =6.12-6.38 D- =5.22-5.48

Overall Customer Satisfaction

@ Highly satisfied
® satisfied
() Dissatisfied

(n=1a)

recommend
® Pending @ Unexpected outcome

A I Close care gaps

Improve response rate

Reduce hospital readmissions

®OOO

Useful analytics from Upfront

Time to See OQutcomes (=8

@ Immediately

@ within 6 months

@ within 6-12 months
& Over 12 months

@ No outcomes yet

HKLAS
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©) getwell | Loop

Engaging Patients Throughout the Care Journey

Supports | F'I'Ddugt ] ” Outcomes Expected
integration 1as neede Executive Likely to
goals functionality involvement recommend by Customers

B+ B+

Grading scale
A+=8.55-9.0
A =8.19-8.54
A- =792-8.18

Overall
Customer
Satisfaction

B+ A

@ Highly satisfied
Satisfied

Dissatisfied

@ Achieved ® Not achieved
Pending @ Unexpected outcome

@ Improved HCAHPS and net promoter scores

@ Lower readmission rates & fewer unnecessary visits

@ More patient reviews of physicians
@ Increased patient engagement and satisfaction
@ Reduced call volume

@ 1mmediately
Within 6 months

Time to See
Outcomes

Within 6-12 months

Over 12 months

No outcomes yet,
but optimistic

HAKLAS



QuIL

Digital Health Engagement Platform

Quil—Key Performance Indicators (i-9scale) Outcomes Expected by Clients
Supports Product Has Would
Integration Needed Executive Recommend @ g ® T A
Goals Functionality Involvement to Peers

® Pending @ Unexpected outcome

A + B + A + A + Reduced rates of readmissions

and complications
(n=5) (n=7) (n=7) (n=7)

High consumer satisfaction,
improved experience
Grading Scale

A+=8.55-9.0 B+=7.65-7.91 C+=6.75-7.01 D+=5.856.11 F =<522 Reduced medical costs

A =8.19-854 B =7.29-7.64 C =6.39-6.74 D =5.49-5.84

A- =7.92-8.18 B- =7.02-7.28 C- =6.12-6.38 D- = 5.22-5.48

CHONC)

Overall Customer Satisfaction Time to See Outcomes -4

&

(n=7)

@ Immediately
@ within & months

) No outcomes yet,
but optimistic

@ Highly satisfied
@ satisfied
) Dissatisfied

HKLAS
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raterf)

Healthcare Reputation Management

Key Performance Indicators (-9sczie) Outcomes Expected
Supports Product has by Customers
integration needed _Executive Likely to
goals functionality involvement recommend

@ Achieved ® Not achieved

A_ A+ A+ A + @ Pending @ Unexpected outcome

(n=18) (n=19) (n=19) (n=19) Gauge patient satisfaction through increased survey @
Grading scale Improve online reputation and increase internet reviews @
A+ =8.65-00 B+=7.65-791 C+=6.75-7.01 0+ =5.85-6.11 F =<56.22
A =819-854 B =729-764 C =8.39-674 D =5.49-584 Increase overall average of physician star ratings @

A-=7.92-8.18 B-=7.02-7.28 C-=6.12-6.38 D-=5.22-6.48

Overall Customer Satisfaction Time to See Qutcomes -2

(n=19)
‘ ® Immediately
@ Highly satisfied @® Within 6 months
@ Satisfied Within 6-12 months
Dissatisfied " Over12 months

@ Nooutcomes yet

HKLAS
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AvaSure

Utilizing Remote Monitoring to Increase Patient Safety

Supports Product has
integration needed Executive Likely to n“tcumes EIPEEtEd hy clie“ts
goals functionality involvement recommend
() Achieved  (X) Not achicved
B B - B + A_ (i0) Pending @ Unexpected outcome
(n=16) (n=17) (n=18) (n=17) ) )
Decrease in patient falls, harmful acts, drug @
usage, and touching medical equipment
Grading scale
A+=855-9.0 B+=765-791 C+=6.75-701 D+=5856.11 F =<522 ) N
A =8.19-854 B =729-764 C =639-6.74 D =5.49-584 Reduction in and better utilization @
A- =7.92-8.18 B-=7.02-7.28 C-=6.12-6.38 D- =5.22-5.48 of organization employees

Overall Customer Satisfaction Time to See Qutcomes (1)
(n=17) 7%

@ Immediately

@ Within 6 months
Within 6-12 months

@ Over 12 months

@ Nooutcomes yet

@ Highly satisfied
® Satisfied
Dissatisfied

HKLAS
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BRIGHT-MD

Convenient Solution for Basic Acute Care Outcomes Expected by Clients

Supports Product Has Would @ Achieved ® Mot achieved
Integration Needed Executive Recommend @ Pending @ Unexpected outcome
Goals Functionality Involvement to Peers

Optimized clinical and operational workflows

‘ ‘ + B B L Increase in new patient acquisitions

(n=9) (n=9) (n=9) (n=9) Quick, convenient care option
High patient satisfaction

Grading Scale Asynchronous urgent care visits
A+= 8.55-9.0 B+= 7.65-7.91 C+=6.75-7.01 D+=5.85-6.11 F = «£5.22
A =819-854 B =729-764 C =6.29-6.74 D =5.49-5.84
A- =792-8.18 B-=7.02-7.28 C-=06.12-6.38 D- =5.22-5.48

Provider satisfaction

®BHOOOO®

Use by patients of all ages

Overall Customer Satisfaction Time to See Outcomes (-5

(n=9)
‘ ® Immediately
22% i ' 17% ithi
’ @ ng.hh" satisfied I @ within 6 months
4500 ® S'f:hsﬁled @ within 5-12 months
33% @ Dissatisfied 50%

Mot realized yet

HKLAS
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CLOUDBREAK

Telehealth and Virtual Interpretation Services Outcomes Expected

Cloudbreak Performance (1-9 scale
Supports Product Would
integration has needed  Executive recommend
goals functionality involvement to a friend

A B- A+ A-

Grading scale

A+=855-00  B+=7B5-791 C+=B75-701 D+=585-61 F =<522
A =819-854 B =729-784 C =839-874 D =549-5.84
A-=782-818 B-=7.02-728 C-=612-638 D-=5.22-5.48

Overall Time to See
Customer @ Highly satisfied Qutcomes
Satisfaction

Satisfied

Dissatisfied

by Customers

@ Achieved ® Mot achieved

Pending @ Unexpected outcome

@ Reduced interpretation costs

@ Effective virtual language services

Seamless telehealth
connectivity

@ Immediately
Within 6 months
Within 6-12 months

Greater than a year

Too early to tell

HAKLAS



pexip|[
A Flexible Telehealth Solution

Pexip Health Performance Outcomes Expected

by Customers
Supports Product Would
integration has needed  Executive recommend
goals functionality involvement to a peer @ e ® Mot Schieved

Pending @ Unexpected outcome

A A- A+ A+

@ Cost savings @ Reliable connections
Gradi I .
R ) o @ Increased call quality

A+ =8.65-9.0 B+ C+=8.75-7.01 0+=5.85-6.1 F =<b.22

A -819-854 B C =6.39-674 D =549-5.84

A-=792-818  B- C-=612-6.38  D-=5.22-5.48
Overall Time to See @ Immediately
Customer @ Highly satisfied Outcomes Within 6 months
Satisfaction

Satisfied Within 6-12 months

Dissatisfied @® >12nonths

Mot realized yet

HAKLAS



g SOC Telemed”

Flexible Hospital-Based Telemedicine Offering
SOC Telemed—Key Performance Indicators (19sae) Qutcomes Expected

Supports Product has

integration needed
goals functionality
(n=19) (n=19)

Grading Scale

Executive
involvement

B+

(n=18)

A+=8.55-9.0 B+=7.65-7.91 C+=6.75-7.01 D+=5.85-6.11
A =8.19-854 B =7.29-764 C =6.39-6.74 D =05.49-5.84
A- =7.92-8.18 B- =7.02-7.28 C-=6.12-6.38 D- =5.22-5.48

Overall Customer Satisfaction

(n=19)

@ Highly satisfied
@ satisfied
0 Dissatisfied

by Customers

Likely to
recommend

@ Achieved ® Not achieved
B ® Pending @ Unexpected outcome

(n=19) Ability to see patients more quickly @

Better treatment and outcomes for patients @

F =<5.22 ) i -
Consistent, reliable telemedicine consults

Time to See Outcomes (-13)

@ Immediately

Within & months
Within 6-12 months
Over 12 months

2L 310
' 800

No outcomes yet,
customers optimistic

No outcomes yet,
customers disappointed

HKLAS
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ViTelNet

SCALABLE CONNECTED CARE

Enabling Interoperable Clinical Workflows

ViTel Net Performance (1-9scle

Supports Product
integration  has needed  Executive Likely to
goals functionality involvement recommend

A- A A+ A+

Grading scale

A+=855-90 B+=765-791 C+=675-701 D+=585611 F =<522
A =819-854 B =729-784 C =639-674 D =549-5.84
A-=792-818 B-=702-728 C-=612-638 D-=5.22-5.48

@ Highly satisfied

Overall -
Customer Satisfied
Satisfaction Dissatisfied

Time to See
Outcomes

Outcomes Expected
by Customers

@ Achieved

Pending

® Not achieved
@ Unexpected outcome

@ Increased cost savings and revenue

@ Ability to collate data from multiple

work sites and enable collaboration

@ Strong customer support

Immediately

Within 6 months
Within 6-12 months
Greater than a year
Too early to tell

Not realized yet

HAKLAS



clbbiofourmis

Technology-Enabled Remote Care Management

Key Performance Indicators (1-oscae)

Supports
integration
goals

+

(n=7)

Grading scale
A+=8.55-9.0

A =8.19-8.54
A- =7.92-8.18

Product has
needed
functionality

A-

(n=7)

B+=7.65-7.91 C+=6.75-7.01
B =7.29-764 C =6.39-6.74
B-=7.02-7.28 C-=6.12-6.38

Executive
involvement

A+

(n=7)

Likely to
recommend

A+

(n=7)

D+=5.85-6.11 F =<5.22
D =5.49-5.84
D- =5.22-5.48

Outcomes Expected
by Customers

@ Achieved ® Not achieved

® Pending @ Unexpected outcome
Reduced hospital readmissions and ER visits
Real-time monitoring of vital signs
Increased ability to monitor patients in-home

Reduced cost of care

Overall Customer Satisfaction Time to See OQutcomes -5

@ Highly satisfied
® Satisfied
Dissatisfied

(n=7)

‘ 17% T?%.

@® Immediately
@ Within 6 months
Within 6-12 months
@ Over12 months
@ No outcomes yet but optimistic
@ Nooutcomes yet but pessimistic

HOO®

HKLAS
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CareSimple

Improving Clinical Outcomes through RPM
CareSimple—Key Performance Indicators (1-9scale)

Outcomes Expected

Supports Product has
integration needed Executive Likely to hY Customers
goals functionality involvement recommend

@ Achieved ® Not achieved

C C A B ® Pending @ Unexpected outcome

(n=4) (n=4) (n=4) (n=4) Improved clinical outcomes (e.g., patients can
use device to easily measure blood pressure at home)

Grading Scale Reduced ED visits

CRORQ

A+=8.55-9.0 B+=7.65-7.91 C+=6.75-7.01 D+=5.85-6.11 F = <5.22
A =8.19-854 B =7.29-7.64 C =6.39-6.74 D =5.49-5.84 Reduction of medical expenses
A- =7.92-8.18 B- = 7.02-7.28 C- =6.12-6.38 D- = 5.22-5.48

Overall Customer Satisfaction Time to See Outcomes -3

(n=4)
@ Immediately
20% 20% -

@ Highly satisfied @ within 6 months
® satisfied @® within 6-12 months
® Dissatisfied 60% 0 Over 12 months

ssatshe @ No outcomes yet

but optimistic

@ No outcomes yet

and disappointed n l( L AS

RESEARCH




() MD Revolution

Enabling Remote Healthcare through Care Management Platform

Key Performance Indicators (1-o<ca)

Supports
integration
goals

C+

(n=22)

Grading scale
A+=8.55-9.0

A =8.19-8B.54
A- =7.92-8.18

Product has
needed Executive Likely to
functionality involvement recommend
C+ A- B-
(n=21) (n=21) (n=21)
B+=7.65-7.91 C+=6.75-7.01 D+=585-6.11 F =<522
B =7.29-764 C =6.39-6.74 D =5.49-5.84
B-=7.02-728 C-=6.12-6.38 D-=5.22-5.48

Outcomes Expected
by Customers

() Achieved  (X) Not achieved

Pending @ Unexpected outcome

Accurate care plans developed from accurate data
readings (comprehensive quality of care increase
through reqgulated medications at accurate doses)

Decrease in billable percentage or number of
enrolled people

Increased revenue (including from value-
based care payment models)

Increased frequency of telehealth visits by
increased alerts

Monitor, Fitbit readings integrated with EMRs

Positive results from the COVID-19 RPM
program rollout

Overall Customer Satisfaction Time to See Outcomes (-

(n=22)

@ Highly satisfied
® Satisfied
Dissatisfied

@ Immediately
@ Within 6 months
Within 6-12 months
Over 12 months
@ No outcomes yet—optimistic
@ Nooutcomes yet—disappointed

QOOO® B

HKLAS

RESEARCH



" optimize.health

A Solution for Proactive Patient Care

Key Performance Indicators i-9scaie

Supports Product has
integration needed Executive

goals functionality involvement

(n=16) (n=17) (n=17)
Grading scale
A+=8.55-90 B+=7.65-791 C+=6.75-7.01 D+ =5.85-6.11
A =819-854 B =728-764 C =6.39-6.74 D =5.49-584
A-=792-8.18 B- =7.02-7.28 C-=6.12-6.38 D- =5.22-6.48

Likely to
recommend

B+

(n=17)

F =<6.22

Outcomes Expected
by Customers

® Not achieved
@ Unexpected outcome

Clinical outcomes: Tracking patient vital signs @
and reducing admission to ER or hospitalization

Patient engagement and satisfaction due to @
bidirectional communication addressing patient

O ®

Mixed reviews

Financial outcomes

Overall Customer Satisfaction Time to See Qutcomes (-5

(n=16)

@ Highly satisfied
@ Satisfied
Dissatisfied

® Immediately

® Within a few weeks or months
Within 6 months
Within 6-12 months

@® O0ver12 months

@ Nooutcomes yet

HKLAS
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DAMO

CONSULTING

Bringing Technology & Healthcare Expertise to Digital Initiatives

An Early Look at Customer Satisfaction Outcomes Expected

Key performance metrics (1-9scale) by Customers
Very satisfied Satisfied Dissatisfied Very dissatisfied
B.0+ 7.0-78 6.0-6.9 <B.0
@ Achieved ® Mot achieved

Quality of staff/ o o Pending Unexpected outcome
consultants (n=3) 67% 33% @

ﬁggngth of partnership 100% Improved customer experience

Engagement execution 100% Improved value

(n=4) e

Improved convenience

OO

[Tnazr;?ible outcomes 100%

Overall Customer Satisfaction Length of Project -
(n=4)

@® <3 months
@ Highly satisfied ﬁa ® 3-6 months
50% 50% @ Satisfied 6-12 months
Dissatisfied 25% 25% 12-18 months
® =18 months

HAKLAS
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QUESTIONS?e

dan.czech@klasresearch.com
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